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Yunike Maris, NRP. 1423011086 PENGARUH CORPORATE SOCIAL 
RESPONSIBILITY TERHADAP CORPORATE IMAGE (Pengaruh Program 
Corporate Social Responsibility (CSR) Penanaman Mangrove terhadap 
Corporate Image PT HM Sampoerna di Kelurahan Wonorejo Surabaya), 
Fakultas Ilmu Komunikasi Universitas Katolik Widya Mandala Surabaya, 
2014. 
Program CSR saat ini memang menjadi hal wajib yang harus 
dilakukan perusahaan, salah satunya terkait dengan program CSR 
bertemakan lingkungan. Program CSR yang bertujuan melestarikan 
lingkungan, harus dilakukan oleh perusahaan yang dlaam produksinya 
memanfaatkan sumber daya alam. Hal inilah yang dijawab PT HM 
Sampoerna sebagai perusahaan yang dalam aktivitas bisnisnya 
memanfaatkan sumber daya alam berupa tembakau dan penting memiliki 
sikap tanggung jawab  terhadap lingkungan. Tanggung jawab tersebut 
tertuang dalam program CSR penanaman mangrove yang sudah dilakukan 
PT HM Sampoerna sejak tahun 2008. Sampai dengan tahun 2013, PT HM 
Sampoerna berhasil menanam 220.000 mangrove di Pamurbaya. 
 Program CSR ini dilakukan untuk mendukung usaha Pemerintah 
Kota Surabaya menjadikan kawasan ekowisata menjadi hutan mangrove. 
Penelitian ini hendak mengetahui pengaruh program Corporate Social 
Responsibility (CSR) penanaman mangrove terhadap corporate image PT 
HM Sampoerna di Kelurahan Wonorejo Surabaya. CSR dinilai berdasarkan 
tiga aspek yang mempengaruhi yakni profit, planet dan people. Sedangkan 
corporate image PT HM Sampoerna dinilai berdasarkan primary 
impression, familiarity, perception, preference dan position.Jenis penelitian 
ini adalah eksplanatif dengan pendekatan kuantitatif dan menggunakan 
metode survei yang nantinya pernyataan responden akan diukur dengan 
skala likert. Hasil penelitian ini dapat ditarik kesimpulan bahwa program 
CSR penanaman mangrove memiliki pengaruh terhadap corporate image 
PT HM Sampoerna. Hal ini dapat dijelaskan bahwa apabila program CSR 
dilakukan dengan baik ataupun cukup maka penilaian corporate image PT 
HM Samporna positif. 





Yunike Maris, NRP. 1423011086. THE INFLUENCE OF CORPORATE 
SOCIAL RESPONSIBILITY TO CORPORATE IMAGE (The Influence of 
Corporate Social Responsibility Program of Mangrove Planting to PT HM 
Sampoerna Corporate Image in Wonorejo Village Surabaya). Faculty of 
Communication Widya Mandala Catholic Universisty of Surabaya , 2014. 
CSR program currently be a mandatory thing to do by the 
company, one of which related to the theme of environmental CSR 
program. CSR program aimed at preserving the environment, must be done 
by a company that utilizing natural resources on its production. This is 
answered by PT HM Sampoerna as a company in the business activities 
utilizing natural resources in the form of tobacco and important to have an 
attitude of environmental responsibility. The responsibilities set out in the 
CSR program mangrove planting has been done by PT HM Sampoerna 
since 2008. In 2013, 220,000 mangroves had successfully planted by PT 
HM Sampoerna in Pamurbaya.  
CSR program was conducted to support the efforts of city officials 
to make the region into a mangrove forest ecotourism. This research seeks 
to determine the influence of Corporate Social Responsibility (CSR) 
mangrove plantation on the corporate image of PT HM Sampoerna in 
Surabaya Wonorejo village. CSR is assessed based on three aspects that 
affect the profit, planet and people. While the corporate image of PT HM 
Sampoerna assessed by the primary impression, familiarity, perception, 
preference and position. This research is an explanatory quantitative 
approach and using survey methods that will be measured respondents' 
statements with Likert scale. The results of this research can be concluded 
that CSR mangrove planting program has an influence on the corporate 
image of PT HM Sampoerna. It can be explained that when the CSR 
program is well done or simply the assessment of PT HM Samporna 
corporate image positively. 
 
Keywords: CSR, Corporate Image, Program of Mangrove Planting 
